
JABC Social 
Media Policy 
and Guidelines



LinkedIn

Facebook

X (Twitter)

Instagram

YouTube

JABC Social Media

TikTok

4,893

@JA British Columbia
@Business Laureates
Of British Columbia

@JA Alumni BC
Primary, professional networking

1,295 @JABritishColumbia For broad engagement

@JA_of_BC1,634 Updates & engagement

@jabritishcolumbia947 Visual storytelling

@JABritishColumbia 
(JABC)569 Video content & highlights 

@jabritishcolumbia52
Youth engagement, short-form 
video



AWARENESS
UPDATES

HIGHLIGHTS

Raise awareness of 
JA Programs

Highlight student and 
volunteer success

Connect with 
our community CONNECT

ENGAGEMENT
INSPIRE

EXPAND

Share updates & 
resources

Encourage 
engagement 
with our content

Inspire enrolment, 
volunteering, 
donations

Expand our 
network



Role of the EMC 
Team



Lead social media and communications strategy

Create engaging content for our audience

Ensure brand consistency across all channels

Monitor mentions and feedback

Events, Marketing and Communications

Respond to community interactions



Role of JABC 
Team Members



Direct media inquiries, complaints, or sensitive 
issues to the EMC team

Do not create independent social media 
accounts or groups representing JABC

Represent JABC professionally when posting 
about the organization

JABC Team Members



Supporting JABC 
Social Channels

Do

1. Like/React

2. Re-Share

3. Comment



Social Media Imagery

• Do not create your own designs using tools 
like Canva or other graphic design platforms

• If you want custom imagery, contact EMC

• Do not use partner logos

• Use authentic photos from JABC events 
and programs whenever possible

• Only share photos of youth who are 
media authorized

If posting about JABC on your personal channel:



Social Media Copy & Messaging

Tone
• Use an honest, 

positive, transparent tone
• Focus on solutions and impact
• Celebratory

If posting about JABC on your personal channel, keep in mind: 

Our Work
• Highlight our programs, 

participants, and volunteers 
• Inspire, inform, engage

Accuracy
• Ensure all information is 

accurate, well-researched, 
and properly sourced

• Maintain credibility and 
integrity

JABC 
Commitments
• Ensure communication reflects 

JABC’s commitments to 
Impact, Quality, Innovation, and 
Professionalism

Copyright
• Respect copyright 

and intellectual property laws
• Only share content you have 

permission to use

Consent
• Do not identify participant/

partners by name without 
permission

• Never share confidential 
details



Uphold our Principles

Am I sharing 
confidential 
information?

Critical of 
colleagues, 

department, or 
JABC?

Illegal, obscene, 
discriminatory, 
defamatory, 
threatening, 

offensive?

Bullying or 
harassment? Do not post.

Code of Conduct



Any questions?



Recent JABC 
Social Media 
Updates



Program Spotlights



Volunteer and Educator Spotlights

#MentorMondays

Teacher 
Features



The Reach of Our Social Media

4900+
People reached

500+
Interactions

400+
Clicks

These two posts alone 
have generated:



The Reach of Our Social Media

94,000 people reached



Any questions?
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